


people around
the world
can send and receive
SMS messages  

SMS messages
have a whopping 

open rate 

of consumers
are OK with receiving
SMS messages from
brands a�er they’ve
opted in  

How useful is SMS? Consider these statistics 

Source : TechJury 

7 billion + 75%
98%



The industry defines two main types of SMS content: person-to-person and application- 
to-person. For business purposes we’re only concerned with the la�er, which can be 
further subdivided into informational, promotional, and transactional messaging.

What are the different types of   
SMS content?

Application-to-Person (A2P)

 
Informational 
messaging is when a 
consumer gives their 
phone number to a 
business and asks to 
be contacted in the 
future. 

Appointment 
reminders, welcome 
texts, and alerts fall 
into this category 
because the first 
text sent by the 
business fulfills the 
consumer’s request. 

A consumer should 
agree to receive 
texts when they give 
a business their 
mobile number.

Promotional 
messaging is 
when a business 
sends a message 
that contains a 
sales or marketing 
promotion.

Adding a call to 
action (such as a 
coupon code to 
an informational 
text) may place 
a message in 
the promotional 
category.

Transactional 
messages are 
non-marketing 
messages that 
provide important 
information to 
customers, such as 
welcome messages, 
order confirmations, 
and shipping 
updates.

 

 

 







 



Notifications

Your subscription to alerts has started 

START

12345 

Text START to 12345 to subscribe to alerts



xxx-xxx-xxxx













Sign up today! orLog in










